
10 Methods To Attract Customers to Your eCommerce Store 
 

As an ever-growing part of the marketplace, eCommerce is here to stay. Starting an 
eCommerce store isn’t that hard to do, but attracting and keeping customers is a different story. 
There’s so much competition out there that generating sufficient volume for sustainability and 
growth can be a huge challenge. Many businesses don’t make it and end up shutting down. 
 
The three pillars of operating a successful eCommerce store are attracting customers, 
convincing them to go through and buy, and getting them to come back. 
 
Generally speaking, business experts think that retention is the key for long-term success. After 
all, loyal customers who feel a connection to a business not only keep making purchases but 
also spread the word about the business, helping it expand its base. For those reasons, 
businesses expend a lot of effort nurturing their relationship with their loyal base, making that 
focus a primary goal. 
 
However, it’s hard to do that if you’re not attracting enough users in the first place. People need 
to be finding you, and you need to be keeping their eyes on your website so that their interest in 
your eCommerce store grows. 
 
Bold Eye Media specializes in digital marketing, website design and maintenance, lead 
generation, and more. We help Bellingham-area small businesses establish their identities and 
achieve their goals. In this article, we’re going to discuss ways to attract customers to your 
eCommerce store. They aren’t terribly difficult to do, but sometimes knowing what to do is a 
primary obstacle, and we’re here to lay out some of those ideas. 
 
Make a Great Impression with a Personalized Homepage 
 
Your homepage is going to be the first impression that a lot of new customers are going to get 
of your online store. That makes it so important to make a good first impression. This also 
includes a good name and skillful use of branding to make that good first impression a lasting 
one as well. 
 
A visually appealing website is certainly one way to make that good initial impression, but it’s 
not the only way. Another great way to do this is by creating a personalized experience. 
 
What we’re talking about here is displaying products based on a customer’s recent shopping or 
browsing history or on upcoming holidays or special events. Sites like Amazon are really good 
at doing this, as are a lot of sporting goods and home improvement retailers. 
 
Of course, doing the former requires collected data that you’re unlikely to have from first-time 
visitors, but there are a couple of options here. One is to gather browsing and purchasing data 



on the first visit to help personalize the experience on future visits. The other is to attempt to 
reach new customers through email or other online campaigns. When customers come to you 
through those avenues, you’ll already have some data that can help you personalize their first 
visit. 
 
Improve Your Visibility in Search Results 
 
It’s critical today to maximize your Search Engine Optimization (SEO). Trending keywords and 
phrases that people use or are interested in when they perform web searches should be in 
plentiful use on your website. The firms that appear first among the search results are ones who 
are making highly effective use of SEO. 
 
SEO is an ongoing process because preferences and trends evolve, and good SEO often 
requires research and updating by SEO experts like those at Bold Eye Media. 
 
Keywords aren’t all that improves rankings in search results. Google also rewards websites that 
are fast-loading pages, reliable, and secure. Don’t overlook these details as you work to 
optimize your SEO; they are important and well within the control of most businesses. 
 
Include High-Quality Product Descriptions and Great Pictures 
 
Your online store’s website can look great and have loading speeds as fast as they get, but it 
won’t mean much if product-related content is subpar. 
 
Product descriptions have to be clear, detailed, well-written, and to the point all at the same 
time. With no trouble at all, the customer should be able to find a good description, features and 
options, essential specs, etc. Shorter paragraphs are better because long paragraphs can lose 
a reader’s interest or even intimidate the reader away from reading them at all. 
 
Just as important is having great pictures for the products you’re selling. Customers love being 
able to see exactly what they’re going to get. Any product picture should be clear and have 
good lighting. If it’s possible to show the item from different angles (shoes are a great example 
of this), that’s even better. Another feature customers really like is the ability to enlarge a picture 
(as long as it stays clear) so they can take a closer look. In fact, nearly three quarters of 
consumers say that the ability to zoom on images is one of the biggest deciding factors when 
they are considering making a purchase. 
 
High-quality images also provide another benefit: trust. Consumers are less likely to trust a 
product or a business when photos are dim, grainy, blurry, or nonexistent. 
 
Make Careful Use of Email Lists 
 



Email marketing can be an effective way to reach new customers and keep existing customers 
interested, but you have to be careful with it. 
 
First, don’t purchase an email list unless your goal is to have your emails sent to Spam. On the 
whole, customers do not appreciate receiving emails they didn’t ask for, especially from 
unknown entities. If you purchase an email list, most customers will delete the messages you 
send without even opening them, even if they might otherwise be interested. It feels like an 
intrusion to them, and they punish not the companies who sell the lists but the ones who send 
the emails. 
 
Instead, to reach new prospective customers and add them to your lists, you can try signup 
forms on your website, integration with your marketing campaigns, using in-person events as 
opportunities to get people to sign up, and offering free or deeply discounted products for 
first-time signups. 
 
Once you’ve generated a list, use it wisely. Emails are most effective when they welcome new 
customers, take people to landing pages, offer coupons, and follow up on abandoned carts. The 
trick is not overdoing it; nearly 8 in 10 people unsubscribe from email lists when they feel they’re 
getting too many emails. Finding the right balance might require working with a specialist who 
can weigh the needs of your business with the preferences of your customers to figure out 
what’s best. 
 
Use Social Media 
 
Usage of social media platforms like Facebook, Twitter, and Instagram (just a few of the most 
popular) has exploded in recent years; estimates are that about 75% of all online users are 
active on either Facebook or Twitter, if not both. A presence on social media is another 
opportunity to expand your visibility and reach new customers. It’s immensely helpful to 
research what platforms your target audience prefers and when they use them the most; that 
way, you have  a better chance of reaching those people. Options for utilizing social media 
include paid ads and creating organic content to get new customers’ attention. 
 
Offer Sales and Promotions 
 
Everyone likes getting a deal. You don’t have to have everything on sale most of the time-- that 
trains customers to purchase only when there’s a sale on-- but emails, ads, and on-site 
promotions are highly effective for making conversions. 
 
Offer Incentives for Purchases 
 
Coupons and discounts aren’t the only ways to offer customers a great deal. Incentives such as 
free shipping and bonus gifts are also very popular. Free shipping itself, which usually comes 



with a minimum purchase threshold, can increase sales. Say that a customer wants to buy an 
item that costs $40 and free shipping starts at $50. A lot of people will make an additional 
purchase that pushes them over $50 even if this ends up costing more in the end. It’s not that 
they’re tricked into thinking they’re saving money; it’s that if they’re going to spend extra on 
shipping, they’d rather spend the same amount or a little more so that they’re getting something 
for their money. 
 
Maintain an Active Blog 
 
Creating a blog and adding to it regularly might sound like extra work, but it’s an effective way to 
promote your products and encourage sales.  
 
For one thing, a blog is a great way to improve your search visibility by increasing your SEO. 
With a blog, you can also establish your expertise, promote new products, generate interest, 
and even interact directly with customers. 
 
Encourage Direct Interaction and UGC 
 
Direct interaction with customers is yet another highly effective way of attracting new sets of 
eyes, making new sales, and building customer loyalty. Some of the ways you can interact 
directly with customers are live chats, comment threads in blog posts, message boards, and 
responding to reviews.  
 
Positive interactions with clients underscore your authenticity and build trust because customers 
come to learn that you care about more than just making sales. Then they feel more connected 
and invested with the company, which increases loyalty and the chances that those customers 
will recommend you to others. That’s a huge benefit because more than 90% of people tend to 
trust recommendations they receive from others, especially people they know. 
 
Some of the examples above are types of user-generated content (UGC), but there are others, 
including customers writing blog posts about your product, sharing pictures and videos, giving 
testimonials, and tagging your business on social media. 
 
Provide Great Customer Service 
 
It should go without saying, but great customer service can really make you stand apart. There 
are companies whose products are more of less equal in quality to those of their competition but 
who enjoy extensive and deep customer loyalty because of their reputation for outstanding 
customer service. And the word gets around. 
 
In the online world, it’s easy to overlook the value of great customer service and just provide an 
adequate experience since so many interactions are faceless. However, professionalism, 



replying promptly and helpfully, and putting customer satisfaction first say a lot about you to 
your customers. Excellent customer service delivers impressive dividends. 
 

Try the Bold Eye Touch! 
 

As we said earlier, most of this is not hard to do, but we never said it isn’t a lot to do. It’s so 
much that it might seem overwhelming on top of all the nuts-and-bolts work you do daily. 
 
Bold Eye Media delivers for Bellingham businesses by working closely with them to develop 
marketing plans that promote branding, attract and retain customers, and lay a foundation for 
strong growth for years to come. 
 
If you use our convenient online contact form, Bold Eye’s trusted performance will be less than 
24 hours away. Let's start reaching new customers now! 
 
 
 
 
IMPORTANT: This written material has been prepared based on sources which you 
provided. Neither Flocksy or the creative who wrote the copy makes any claims whatsoever 
as to the accuracy of the information contained within, and they are not responsible for any 
legal or financial difficulty resulting from the use of this written material. We encourage you 
to review it thoroughly before disseminating it or using it in trade. 
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