
7 Great Ways To Promote Your Retail Business 
 

Online shopping and large businesses with huge advertising budgets can make it difficult for 
small brick-and-mortar retailers to attract and retain customers, but there are still great numbers 
of consumers who enjoy and sometimes even prefer a “real” shopping experience. What these 
consumers typically value are quality in-person customer service, personal connections, and 
local flavor. Following are 7 proven methods that help small brick-and-mortar businesses thrive 
even in a climate in which so many are shopping through clicks on a smartphone. 
 
Local Fairs and Markets 
 
Many communities host fairs, weekend marketplaces, and other events that provide local 
businesses an opportunity to showcase their products and services. Running a stand, even at 
some small cost, is a great way not only to make some sales but also to meet prospective 
customers in person, especially ones who may have never seen nor heard of the store. 
 
Markdowns 
 
People are always looking for savings; some rarely buy anything not on sale unless it is a 
must-have item. Don’t be afraid to drop prices in order to entice sales. That doesn’t mean 
everything has to go on sale, so be strategic about it. Seasonal foods, summer clothes at the 
start of fall, and items that are not selling well are great examples of products to discount. Plus, 
customers who believe they’re getting a deal are more likely to return. 
 
Promote and Support Locals and the Community 
 
A fantastic way to establish a name and a customer base in an area is to be a part of that area. 
Sell products created by local artisans. Host or help promote a community event. Sponsor a 
youth sports team. Sometimes these actions involve financial costs without instantly tangible 
benefits, but they can more than pay for themselves over time because they build name 
recognition and customer loyalty. 
 
Reward Customer Loyalty 
 
Show your customers that you value that loyalty. Start a rewards program. Offer specials to 
frequent customers. Hold appreciation events. To the extent possible, personalize these 
approaches, including knowing and using a customer’s preferred means of communication (text 
message, email, social media, etc.). That last one is crucial; think of how many people 
unsubscribe from promotional emails they never wanted to receive. 
 
Social Media and YouTube 
 



Facebook, Instagram, Twitter, and YouTube channels are increasingly popular and effective 
ways for businesses to promote themselves. Whether or not a business actually sells online, 
savvy use of social media will benefit it. Try to learn what platforms customers both current and 
prospective tend to prefer, and then focus on those that will generate the most exposure, 
feedback, and, of course, business. 
 
Special Events 
 
Similar to participating in community events, creating and hosting events is an excellent 
opportunity not only to reward customer loyalty but also to attract new customers. Appreciation 
days, holiday events, and open houses are among the ways a business can connect with the 
community and raise awareness of its products and services. 
 
 
Storefront and Window Displays 
 
Even in this age of social media and high-tech means to reach customers, don’t underestimate 
the ever-powerful impact of an attractive display on people walking or driving by. This is about 
more than just a neat and tidy display; it is also about showing what your business does and 
what it is about. A clear understanding of a community’s cultural and political may be invaluable 
if the business is tailored toward a certain type of clientele. Regardless, a powerful and 
memorable display in a window or out front remains an exceptionally effective way to get people 
to walk in the door. And don’t be afraid to hire someone who specializes in this; it’s another 
investment that will ultimately pay for itself. 
 

--------------- 
 
There is no rule that a business must implement all of these ideas, nor is it true to say these are 
the only ones that work. However, all of them are proven to be successful, and using at least 
several of them is virtually certain to increase name recognition, sales, and loyalty. 
 
 
 
 
IMPORTANT: This written material has been prepared based on sources which you 
provided. Neither Flocksy or the creative who wrote the copy makes any claims whatsoever 
as to the accuracy of the information contained within, and they are not responsible for any 
legal or financial difficulty resulting from the use of this written material. We encourage you 
to review it thoroughly before disseminating it or using it in trade. 
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