
7 Content Marketing Tips for Startups 
 
It’s easier and more popular than ever to form a startup. This can be exciting and rewarding, but 
it can also be extremely challenging. In a marketplace with more and more startups, there is 
more competition, and the competition is intense. Businesses that don’t keep up struggle to 
remain visible and relevant, and once they fall behind, it’s incredibly difficult to recover. 
 
A successful approach to content marketing, which includes how you create and distribute your 
content, is critical for success. In this post, we’re going to look at 7 strategies known to work 
well. 
 
Content Should Reflect Your Brand 
 
Your brand, which includes your logo, is the way you identify your business to the world. 
Branding tells people who you are, what you do, what experience to expect, and even what 
values your business promotes. It’s what sets you apart from the competition, and it’s a proven 
way of establishing customer loyalty, which in turn generates new business because loyal 
customers are highly likely to recommend businesses to others. 
 
As much as possible, incorporate your brand into your content. Examples of doing that include 
using logos and other visuals, having consistent formatting that becomes a content trademark, 
and including links to your website. 
 
Keep on Top of Trends 
 
Marketplaces today can change at a dizzying pace. Using credible news sites, social media, 
blogs and forums, and other online resources is a way to keep current on trends in your 
industry. Knowing what new products and services are appearing, and knowing how customer 
preferences are changing, helps your startup business stay visible to the customers you want to 
attract. 
 
Make Effective Use of Blogging and Social Media 
 
Blogging on your website is a fairly simple way to share your history and vision, describe new 
products and services, share news, generate discussions, and more.  
 
Social media sites such as Facebook, Instagram, and Twitter have seen explosive growth as 
places to market brands and products. With the ever-growing use of social media, it’s essential 
for any startup to have a presence there in order to connect with potential customers and to 
increase its visibility. 
 



When using social media to promote your business, there are two things to keep especially in 
mind. One is knowing who your target audience is and what sites they prefer to use. The other 
is timing. Learn the times that your audience most often uses their preferred platforms so you 
can concentrate your efforts during those times. 
 
Develop a Content Calendar 
 
Producing content on a regular basis helps people stay interested in your business and can help 
build customer loyalty. As your startup creates content, using a calendar to help writers and 
designers formulate a schedule and stick to it is immensely helpful. With all kinds of online 
options available, many of them free, this is way easier to do than ever before. 
 
Have a Successful SEO Strategy 
 
Search Engine Optimization (SEO) is something you hear about constantly, and there are entire 
articles and blog posts about it all over the Internet, but here is a simple definition: SEO is the 
use of particular keywords and phrases that optimize a business’s rankings in online search 
results. 
 
Implementing a good SEO strategy is an ongoing process because trends, customer 
preferences, and search engine algorithms are always changing. An effective approach to SEO 
keeps your business higher in search results, preventing it from sinking to where few will see it. 
 
Many digital marketing companies offer SEO as part of their services, but it’s also possible to 
manage SEO yourself through platforms such Google Keyword Planner and SEM Rush that 
help you find the words, phrases and search terms trending in your industry. 
 
Work with Influencers 
 
Advertising is much less effective than it used to be because a lot of people find ads to be 
distracting or think they are deceptive. Social media and influencer marketing are increasingly 
popular and effective ways to promote your brand and your business. 
 
Partnering with influencers is a great way to increase your visibility, expand content, and 
generate new ideas. Entrepreneurs and other startups make good collaborators, and there are 
even dedicated influencers like BuzzStream, BuzzSumo, and Upfluence, among many more. 
 
Use AIDA and Calls to Action 
 
AIDA is for “Attention/Interest/Desire/Action.” It’s an approach more and more businesses are 
using. 
 



Start by getting people’s attention. Use creative formatting, graphics, or a catchy lead or style 
to draw eyes to your content. 
 
Generating interest in the product comes next. What does it do? What are its features? Make 
the details clear but keep it simple. 
 
Next, you have to create a desire for the product. Now that the customers know what the 
product is, why do they need it? How is it going to add value to their lives? What is so special 
about this opportunity? 
 
Finally, it’s time to encourage the customer to take action. In this step, it’s important to use a 
Call to Action (CTA). This is the time to entice customers with discounts, free shipping, urges to 
act before the deal ends, etc. A good CTA also includes a link that takes customers to a page 
where they can complete the transaction. Make it attractive and make it easy. 
 

Summary 
 
Effective content marketing will boost brand identity, marketplace presence, and sales for your 
startup. It will also ensure that you don’t fall behind the competition. In addition, it keeps you 
informed about your industry and provides a great return on investment. 
 
It’s a lot of work, and specific needs vary by the company and the industry. Fortunately, there 
numerous choices of agencies that specialize in all aspects of online marketing.  
 
Here at Blank Studio, we focus on helping startups launch and grow. We can take on much of 
the workload, and we can guide you through every step of the process. Our expert team 
delivers a personal touch that not all other firms do, and the bonds we build with our clients 
invest us in seeing them reach their potential. We’re more than providers; we’re partners. 
 
If you invest the time and the effort, though, it will pay off in the long run, and your startup will be 
a success story. To get started, you can reach us at 646.808.0335, email us at 
info@blankstudio.io, or just visit our website and use our easy online form to ask a question or 
begin a project! 
 
 
 
 
IMPORTANT: This written material has been prepared based on sources which you 
provided. Neither Flocksy or the creative who wrote the copy makes any claims whatsoever 
as to the accuracy of the information contained within, and they are not responsible for any 
legal or financial difficulty resulting from the use of this written material. We encourage you 
to review it thoroughly before disseminating it or using it in trade. 
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