
6 Ways Online Marketing Can Grow Your Business
When business owners think of advertising and marketing, they’re often a little hesitant to jump
in feet first, imagining pricey billboards, TV ads or print media campaigns. It’s absolutely true
advertising and marketing your business can be an expensive process, which is why many
business owners rely on word-of-mouth to promote their businesses.

Word-of-mouth marketing has its advantages: first off, it’s free to the business, and according to
a 2019 report, more than half of consumers trust the word of an influencer more than what
brands say about themselves. Using that trust can be an effective way to create buzz and draw
attention to your business, but it will take a while to build up your clientele with this approach.
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Like most things these days, from ordering pizza to interviewing for a job, marketing and
advertising has moved online. More than 5.3 billion people are using the internet, according to
Internet Live Stats, and that number grows by the millisecond.

Word-of-mouth can be a powerful tool to drive customers to your business, especially once your
business starts earning good reviews on websites like Google, Yelp, or others. More than 90
percent of users say reviews influence whether they choose a business or not, according to
Forbes.

But there are more ways than word-of-mouth to spread information and turn browsers into
customers. Online marketing can deliver impressive results on a small budget if planned and
performed effectively.

Keep reading to see some of the benefits of growing your business with online marketing:

Track Your Return on Investment Accurately
When you advertise your business, you want to see the results of that effort, right? That’s what
return on investment, or ROI is: you take the benefit of an investment, so in this case, the sales
that come from putting money into marketing and advertising, and divide that by the cost of the
advertising itself.

Sometimes it can be difficult to track your return on investment using traditional marketing
methods like print or billboard advertisements. You spend a lot of money and time designing the
ads, and then you never really know how many people saw it. Some people might say, “We
heard your ad on the radio!” or “We saw your billboard on the interstate!” but you can’t rely on
every customer that walks in to self-report how they learned about your business.

https://www.edelman.com/sites/g/files/aatuss191/files/2019-06/2019_edelman_trust_barometer_special_report_in_brands_we_trust.pdf
https://www.edelman.com/sites/g/files/aatuss191/files/2019-06/2019_edelman_trust_barometer_special_report_in_brands_we_trust.pdf
https://www.internetlivestats.com/internet-users/
https://www.investopedia.com/terms/r/returnoninvestment.asp


With online marketing, you are able to track your ROI using tools such as Google Analytics,
which can detail how much traffic and sales each of your online advertisements has generated.
Google offers this tool for free, and it can show you how your website is performing, optimize
your pages to improve sales, and even tell you the demographics of your customers, like their
age, where they’re browsing from, and whether they’re using a mobile device or a desktop
computer.
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Another thing Google Analytics can tell you is how people came to your website. You will find
out whether they typed your website into the browser, came from search results, or clicked a link
on a social media post. Google Analytics gives you a ton of information, but it can be a little (or
a lot) challenging to know what to do with that information. That’s where hiring an expert can
help.

Make Quick Sales and Profits

It’s possible to see quick sales and profits using Pay-Per-Click (PPC) marketing. PPC marketing
allows you to show specifically tailored ads to targeted customers by choosing specific
keywords. Your ads will then be shown when anyone searches for that particular keyword on a
chosen search engine, such as Google, for example. A lot of social media sites, like Facebook,
Twitter, and Instagram, to name a few, also use this model.

You’ve definitely seen these ads: they’re the ones that are at the top of your search engine
results, that say “Sponsored” or “Promoted.” Sometimes the sponsored ads are exactly what
you need, but sometimes… they’re not quite right.
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PPC marketing can have some definite advantages. For business owners, this model can bring
in lots of sales, because it gives you an opportunity to advertise to people who are searching for
that specific item already. If you do it right, you can see some quick profits!

However, there is also a risk of heavy losses if you don’t do it correctly. In this advertising model,
you pay the publisher every time someone clicks on the link to your business’s website, so you
want those clicks to result in sales, right? When you’re new to PPC advertising, it can be highly
beneficial to seek the advice of an expert.

https://marketingplatform.google.com/about/analytics/


Promote your products and services for free

Search Engine Optimization helps search engines like Google understand your website and
present it to users. There are various tools to help search engines find your content and serve it
to those searching the internet, from making sure your page titles are clear and accurate to
building a logical site map. While some of the tips and tricks can be confusing to novice website
builders, there IS one great way to keep your website at the top of search results.

The best way to optimize your website is to make sure it has interesting and useful content,
according to Google’s SEO starter guide. You can serve that interesting and useful content to
your customers through a lot of different avenues, including blog posts like this one, social
media posts, email blasts and more. Clear communication and fresh, interesting information for
your prospective customers will create organic traffic to your site, according to Google.

While this process doesn’t cost anything, it’s more of a long-term approach. If done correctly,
your website can appear at the top of the search engines for free. This will ensure that many
targeted prospects will see your website.

And the more people who see your website, the more those people will turn into customers.
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While this approach is technically free, it can be competitive, so many companies pay an expert
to optimize their website to ensure that top spots are achieved. If your website does a good job
of converting visitors to sales, even paying an expert to get that top spot can be well worth it.

Create a Loyal Customer Base

One thing that separates a website from most brick-and-mortar stores is that your website never
closes. Since your website never sleeps, you can be growing your business 24/7 with online

https://blog.locusdigital.com/top-10-best-practices-to-keep-your-seo-successful


marketing. There are millions of internet users that frequent the internet on a daily (and nightly)
basis.

(Sunrise sunset gif)

There are lots of ways to create a loyal customer base, but one is providing excellent customer
service. You can set up your website and social media to automatically respond to customers
sending you messages, so even if you’re snoozing, they’ll know assistance is on the way. Quick
responses to messages are just one way you can let customers know you really care about
them. Follow-up after their purchase is complete to make sure your customers are satisfied is
another way to show you care and earn their loyalty.

Another way to make your customers into loyal customers is to give them surprises like
discounts, deals, extras for free, and affiliations with other businesses they may frequent. They
could earn those extras through a loyalty card or program, for example. You could also send
them coupons and discounts through emails or a pop-up on your site. Everybody likes to feel
special!

If you can reach out to these people and deliver real-time feedback and interaction, you’ll be
able to build brand reputation, recognition, customer loyalty, and new customers.
As your customer base increases, so will your sales and profits.

Target Multiple Devices
Most people are now using their mobile phones to access the internet. However, this doesn’t
mean that you should quit targeting desktop and tablet users. According to Smart Insights,
about 54 percent of searches are coming from mobile users every day; while that’s more than
half, that’s still plenty of desktop users to attract and accommodate.

And just because most people are using their phones to look at the internet doesn’t mean your
website shouldn’t work on a desktop computer!  Ideally, your website should be responsive to
look and operate its best whether viewers are on a laptop or a mobile phone.

The top three things to consider are loading speed, easy navigation, and the best layout for user
experience. You want your site to load quickly no matter what device is pulling it up. You want to
make it as easy as possible to look through your site (and make purchases), so moving around
the elements on your web pages until it is easy, appealing, and fun to look at will bring a lot
more people to your business.

Online marketing will enable you to target multiple devices and get as many customers as
possible. When creating your website and ads, you have the option to choose who you are
targeting and what they like. Your business will appear in searches and ads, if you purchase
them, based on keywords, topics, and interests of the user.



Targeting their devices effectively will help to bring higher conversion rates.

Make Yourself a Local Company, Globally
With online marketing, you can promote your business and services around the globe. Before
the internet, some businesses might have struggled due to being too specialized or being too
much of a hidden gem, but now it’s like the whole world is now in your backyard!
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There’s few limits to how much exposure your business can get if you learn how to use the tools
at your disposal. Learning how to work with search engines and get at the top of relevant
searches is just one of the many ways you can attract people to the online arm of your
business.

With the right online marketing, you can build an audience, engage with your potential
customers, make more sales, and enjoy greater profits. Being responsive and reaching out to
customers on many different platforms, search engines, and sites will increase the possibilities
of people becoming your loyal customer. Using the internet and its nearly endless options to
make engaging with your content and products easier for prospective customers will bring more
of them to your homepage, and create more conversions for you.

Online marketing can turn your dreams of a bright future for your business into reality.

IMPORTANT: This written material has been prepared based on sources that you provided or
that the writer found. Neither Flocksy or the writer who wrote the copy makes any claims
whatsoever as to the accuracy of the information contained within, and they are not
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