
Online Marketing vs. Offline Marketing

Every successful business owner understands that marketing is an important part of their
business. After all, marketing brings in new customers, profits, and long-term benefits for
the business.

In thinking about marketing your business, you may have many questions, such as:
● What’s the difference between online and offline marketing?
● Is one better than the other?
● Which is the better option for you?

These are all important questions, and this guide will help you answer those and aid in making a
decision.

What Is Online Marketing?

Online marketing, also called digital marketing, involves promoting your business, product, or
service on the internet via your website, online ads, or social media.

Benefits of online marketing include:

1. You can see the engagement of your content and promotions. With social media
channels, you can physically see what your audience thinks of your brand and
marketing. If you’re seeing lots of likes and shares of your content, then surely, you’re
doing something right!

2. It’s easy to track your return on investment (ROI). You can track clicks and sales
when using ads online, so you can easily see which ads are the most profitable for
you. This will help you to make smart decisions regarding future marketing strategies
and campaigns.

3. You can target specific demographics. With online marketing, it’s possible to drive
specific types of people to your offers - people who are more likely to buy your products.
This is great because it not only means your ads are more likely to lead to sales, it
also means that you spend less on your advertising budget overall, because you don’t
have to spend money on people outside of your target audience.

4. It’s cheaper. Online marketing generally tends to have lower price points than offline
marketing. This is because you are able to use hyper-focused strategies that appeal to
only the subset of the population that is likely to buy your product, or utilize options like
Pay-Per-Click (PPC) advertising, where you only pay when your ad is clicked on.

5. You can appeal to a worldwide audience. Online marketing is less limited than offline
marketing, because you are able to reach people in different cities, states, and countries.

6. You can remarket to customers that are already interested. One unique feature of
digital marketing is that it allows you to track customers that have visited your site. You
can then show them ads for the products they previously browsed while they scroll their
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social media or the net. This keeps the brand fresh in their mind and helps close the sale
if they were on the fence.

7. You can make corrections and edits. If you accidentally promote an incorrect price or
make a mistake in your ad copy, you can easily make changes on the fly. This isn’t
usually possible with offline marketing, because once a magazine ad is printed, there’s
no taking it back.

There are also some negatives to using online marketing, such as:

1. Digital advertisements can be annoying. While it’s certainly clever that advertisers
can target ads specifically to you, showing you ads for products that you searched for
days previously, they can be highly annoying and even drive you away from a brand.

2. Any poor feedback is on display. Customers’ reviews and engagement on social
media are visible to everyone, which is a major plus if the comments are positive.
However, this can cause problems if they share negative opinions about your brand.

3. The ads are fleeting. Unlike a billboard, an online ad can easily be missed or
ignored. It’s easy to scroll past an ad and click to the next page without even taking
notice.

4. Online marketing is constantly evolving. Whether it’s the latest social media platform
or a change to the search engine algorithm, there’s always something new to learn. If
you don’t keep up with important trends, you may find yourself being left behind.

5. There’s a lot of competition. You’re able to reach more people around the world with
online marketing, but this is also true for every other brand and business. It can be tough
to make your advertisements stand out against a backdrop of dozens of other
companies who are all vying for the attention of your audience.

6. Customers can easily make brand comparisons. If a customer sees a digital
advertisement that draws their interest, they might shop around first instead of making
an immediate purchase. This may not be an issue if your prices are competitive or your
product’s quality is top-notch, but if your competitors offer better deals on similar items,
you may lose sales even with strong ads.

7. It doesn’t reach all potential audiences. While online marketing is more effective for
certain demographics, it isn’t effective for all types of audiences. If your target market is
older, for instance, then social media ads probably won’t be seen by them. On the other
hand, everyone who drives down the highway is going to see a billboard, so offline
marketing will let you connect with potential customers from all ages and walks of life.

What Is Offline Marketing?

Offline or traditional marketing is typically anything that does not involve the internet. So this
might include examples such as magazine or billboard ads, as well as those that air on the radio
or television, telemarketing, and direct mail advertising.

Benefits of offline marketing include:
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1. It can be impactful and easy to understand. A billboard or TV commercial will often
become part of a person's daily life, so it will usually be easy to understand and digest.

2. Printed marketing materials are often permanent. Unless a magazine is recycled or
put in the trash, then the advertisements found within will still be effective, unlike online
ads which are transient. This means that offline marketing can still work weeks, or
even months, after first being published.

3. They are memorable. Many offline ads are memorable and likely to be remembered
much better than an Instagram ad for example, which is almost instantly forgotten. Think
of all the popular Super Bowl ads and other commercials that we all know so well that
they become part of our culture.

4. You can reach different types of people. Online marketing can be great because you
can focus specifically on who you want to reach. However, the more diverse audience of
traditional marketing can actually be beneficial, because you might connect with people
that you did not originally target, which can increase your customer base.

5. It’s more trustworthy. Building credibility for your brand with an online presence is
possible, but it’s a lot of work, and studies show that most people are more inclined to
trust offline advertisements. Part of this is because traditional marketing is more
expensive, so if a company has the budget for television or print ads, customers think
that the brand is more reputable and established.

6. It’s more straightforward to produce. Being successful in digital advertising means
learning about new technology and keeping up with social media trends, which can be
difficult if you don’t have a dedicated marketing team. Offline marketing changes less
over time. The fundamentals of print and television ads stay pretty much the same, so
this can be a great option if you’re still learning how best to promote your business.

7. It gives you more influence over your branding. With traditional marketing, you
control the narrative surrounding your business. Your advertisements aren’t vulnerable to
internet trolls or customers commenting about a negative past experience. The
audience only sees what you put out there.

Offline marketing also has some negative aspects, such as:

1. It’s difficult to measure the success of a campaign. There are ways to measure the
success of a campaign, but they are not as in-depth or accurate as those available for
online marketing.

2. It can be expensive. Typically, offline marketing can be expensive. Even a small run in
your local newspaper or a single 30-second spot on TV can set you back a considerable
amount.

3. It’s less focused. While it can sometimes be good to reach a diverse group of people, if
budget is a concern, then this may not be your top priority. Traditional marketing is
already pricier than online marketing, and because it is more generalized to a location,
you’re spending money to reach people that aren’t in your target audience. Online
marketing lets you focus your energy on those that are more likely to buy from you.
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4. It isn’t personalized. Offline marketing means making one ad for everyone watching the
same show or reading a specific magazine. You can’t customize the ad directly for your
audience the way that you can with online marketing.

5. Little feedback from your audience. After running the marketing campaign, you can
rarely gauge the reactions from your potential customers.

6. It might be less relevant. Lots of people rely on email more than direct mail and
technology makes it easy to fast forward through television commercials or pay for
premium music subscriptions, as opposed to listening to the radio. Additionally, because
you can’t easily track the engagement of an offline marketing campaign, you might be
spending money on strategies that are less effective, without even realizing it.

7. You can’t communicate as much information. With offline marketing, you have to be
very particular with the information you choose to convey about your products and
business. Online marketing lets you be more descriptive, because you can direct
customers to your website to learn more.

Which is Better for You?

Both online and offline marketing have their pros and cons.

Offline marketing is seen as more traditional and will be better aimed at the older generation,
while online marketing is generally a better option for the younger generation. However, these
are only generalities and might not apply to your business.

Also, you don’t have to choose one over the other. Perhaps a combination of online and
offline marketing will work best for your business. This allows you to focus on reaching a broad
audience and building authority and name recognition, while also using more direct marketing
approaches to sway those that are already likely to buy. However, this strategy depends on
having a large enough marketing budget to utilize both forms of advertising.

You will need to understand what you want to achieve marketing-wise, what your budget is, and
most importantly who your target audience is. Study your audience and go with what you think
will work best with them, keeping your budget in mind. This will get you started.

Then, track what you can to determine which campaigns bring you the greatest profits. Run new
campaigns and track those. Experience is the best determiner. Analyze as you go and stick
with what’s working the best for your company until you find a new campaign that drives even
greater profits.

----

IMPORTANT: This written material has been prepared based on sources that you provided or
that the writer found. Neither Flocksy or the writer who wrote the copy makes any claims
whatsoever as to the accuracy of the information contained within, and they are not
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responsible for any legal or financial difficulty resulting from the use of this written material.
We encourage you to review it thoroughly before disseminating it or using it in trade.
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